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  

–  

 
 
 
 : 

 
 

 
 

  
 

 . 

  
 

 Multinational companies  
 Harmonization  

 
 

 . 

 
 

 
  . 
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 : 

 
 Schipper and Vincent (2003, p.98) 
 

 
 

 
  

 
 Enron, Worldcom, Tyco...  

 . 

  good earning 
management  
 

 . 
 bad earnings management  

. 
 (parfet, 2000, 

p.485). 
 

 
 

  

PDF created with FinePrint pdfFactory Pro trial version www.pdffactory.com

http://www.pdffactory.com


 
. 

 
 

. 

 parfet (2000)  
 

 Rules-based standards 
  principles- based 

standards  
 . 

  
 

 : 

 
  ****ie jar reserves. 

   Big bath restructuring 
changes. 

  The premature recognition. 

  Immaterial misapplication of 
accounting principles. 

  Creative acquisition accounting. 

 Nelson et al. (2003)  

  : 
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. 

 . 

. 

 . 

  
 

 . 

: 

  

 –  

   
  

 
  Rules-

based standards  principles-bases 
stanards  

 
 
 

 . 

 
 (Healy and Wahlen, 1999. p.367). 

 
 –
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 
 . 

  
 

 
  

Farmer et al (1987)  
 

 (lord, 1992) aggressive reporting 
metod.  

  Farmer et al. 
(1987) Lord (1992)  

 
  Hackenbarck and 

Nelson (1996)  
 

 
 

  
 

 aggressive  . 

  
 

 . 
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  : 

 
  >  

  
 

 
  Matching 

principle.  
 

 
 . 
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